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Introduction
People with chronic health conditions, and especially Manufacturers
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Many older adults have low health literacy. As such, it has Static menu

. For both reading level measures:

been recommended that health-related websites use a A A . N N N

. . 0 Health-related information: The first 100 words were Links different size than text
reading level of grade 6 or lower (Laplante-Lévesque et al.,
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2012; Becker, 2004; Caposecco et al., 2014). taken from the “What is hearing loss?” or related 8 Pag

. . K section of the website.
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: - . . 0 Product-related information: The first 100 words were Closed captioning of videos
clutter and website usability, with less clutter being more

beneficial for older adults. However, there are no taken from the “Products” section of the website.

published guidelines for clutter measures.
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There is insufficient research examining the suitability of Results
hearing aid manufacturer websites for older adults. This is I I Total
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important to investigate considering that manufacturers
have a "consumer section" on their website and that most
hearing aid users are older adults.

Percentage scores derived from the usability and Percentage

navigation measures showed that manufacturer websites ! Hearing Ald Manutacturers Usability index
B, D, and H had moderate usability, and manufacturer
websites A, C, E, F, G, and | had low usability, as modeled
by Lynch et al., (2013). . . . .
i Word Count on Website Homepage Table 1: Presence of websites characteristics desirable for older adults, with no or never present=0,
Purpose The Flesh-Kincaid Grade Level ranged from 7.2 to 11.0 for sometimes present= 1, and yes or always present= 2. Usability index is based on Lynch et al.'s (2013)

health-related information and from 6.8 to 12.0 for P
classification.

The purpose of this study was to evaluate the consumer product-related informatic'm.

section of the websites of nine hearing aid manufacturers with Grade level for the SMOG index ranged from 9.5 to 14.1

respect to website usability for older adults. for health information and from 11.2 to 20.7 for product
information.

Clutter measures on the homepage showed an average of
MethOdOlOgV 32 links (range 16-53), 12.2 images (range 4-25), and Based on Lynch et als (2013) classification system, none of the 9 hearing aid manufacturers showed a high usability
402.7 words (range 108-1029). Manufacturers B, E, G, and [ I . I I indt:(licore The majority of manufacturers showed a low usability index score, with only a few showing moderate
n n e n . . S n g usability.
Hearing Aid Menufacturers Both the Flesh-Kincaid Grade Level and SMOG showed that all websites were above the recommended reading

level of Grade 6 for health-related and product-related information.

The product-related reading level scores tended to be higher than the health-related reading levels, for both the

Flesch-Kincaid and SMOG reading level measures.

Manufacturers varied in the amount of clutter present on the homepage; 4 manufacturers consistently showed low

clutter on each measure, while 2 manufacturers consistently showed high clutter.

Evaluation Tools: "
. . . Measures of Reading Level The results suggests that the majority of hearing aid manufacturer websites do not meet usability
¢ Previous research was used to determine which aspects recommendations for older adults

ili Reading Level of Health and Product-Related Samples Using Reading Level of Health and Product Related Samples Using SMOG . . . . . e . .
should be evaluated to assess usability for older adults Flesch-Kincaid Grade Level Index It is suggested that hearing aid manufacturer websites improve the usability and navigation features, lower the

(Lynch et al., 2013; Becker, 2004; Cuddihy et al., 2012). ' reading level, and consider the amounts of clutter on their websites to better serve the population of older adults.
A modified version of the evaluation tool found in Lynch et . Increased usability of manufacturer websites may give older adults more autonomy in their hearing health

al. (2013) was used to evaluate the usability and navigation ; decisions.

elements of design. . 2 I ) Clinicians should be aware of the limitations that currently exist in hearing aid manufacturer websites and how that
Similar to Laplante-Lévesque et al. (2012), reading level was 5 ] ; ) . s [ g . may negatively impact older adults’ ability to access information online.

calculated using both Flesch Kincaid Grade Level and SMOG i A 1

(Simple Measure of Gobbledygook).

Clutter was assessed by counting the number of links, , 5 | i f B B

images and words present on the homepage. ‘R R R RERBE x B BB RER Note of Appreciation
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H showed less than average clutter on all 3 measures,

Website Evaluation: while manufacturers A and D showed more than average
* The consumer section of the websites of 9 major hearing aid clutter on all 3 measures.

manufacturers were evaluated between May-August 2015.
« Canada was selected as the country of origin

Hearing Aid Manufacturers. Hearing Aid Manufacturers.




